90 Fill-in-the-Blank Social Media Writing Templates
Writing from scratch is tough. So, give your inspiration a boost with these social media post templates. Here, you’ll find 90 fill-in-the-blank templates you can tweak and adjust to create your own content. Enjoy!

1. How can [YOUR AUDIENCE] do [ACTION] better with [YOUR PRODUCT/SERVICE]?
2. [bookmark: _GoBack][INSERT PROBLEM]? We’ve got your solution.
3. Do [INSERT TASK] better.
4. [INSERT PROBLEM] sucks. [INSERT YOUR PRODUCT/SERVICE] doesn’t.
5. What’s your favorite [INSERT PRODUCT] feature?
6. How can [INSERT PRODUCT] make [INSERT TASK] easier?
7. What’s your top [INSERT TASK] tip?
8. [INSERT ACHIEVEMENT] in just [INSERT LENGTH OF TIME]? 
9. The best [INSERT TECHNIQUE] for [INSERT TASK] isn’t what you think.
10. Your [INSERT TASK] could be this easy, too. [INCLUDE PHOTO OF COMPLETED TASK].
11. What’s your top [INSERT TASK] tip?
12. That feeling when [INSERT ACTION]. #[INSERT HASHTAG]
13. How we increased our [INSERT METRIC] by [INSERT PERCENTAGE] with [INSERT SOMETHING UNEXPECTED].
14. Time’s running out! Sign up for [INSERT EVENT] by [INSERT DATE]. #[INSERT HASHTAG]
15. Here’s how we [INSERT ACHIEVEMENT] (and you can too). #[INSERT HASHTAG]
16. Here’s what [INSERT CREDIBLE SOURCE] uses to [INSERT TASK] by [INSERT PERCENTAGE].
17. Great news! You can now [INSERT ACTION] with [INSERT PRODUCT].
18. Could using [INSERT PRODUCT] to #[INSERT TASK] improve [INSERT METRIC]?
19. [INSERT PERCENTAGE] of [INSERT AUDIENCE] use [INSERT PRODUCT] to [INSERT TASK] more [INSERT BENEFIT]. Be one of them.
20. Still doing [INSERT TASK] the old way? 
21. No more [INSERT PROBLEM]. Say hello to [INSERT PRODUCT/SERVICE/FEATURE].
22. What makes [INSERT YOUR COMPANY] the best [INSERT COMPANY TYPE] in the [INSERT INDUSTRY]?
23. How did [INSERT YOUR COMPANY] achieve [INSERT ACHIEVEMENT] with [INSERT SOMETHING UNEXPECTED]? 
24. Be the best at [INSERT TASK] with this [INSERT CONTENT TYPE] from [INSERT SOURCE].
25. The best [INSERT AUDIENCE] need the best [INSERT PRODUCT/SERVICE].
26. We had a problem with [INSERT PROBLEM]. So, we solved it with [INSERT PRODUCT/SERVICE]. Could this work for you, too?
27. [INSERT AUDIENCE] often struggle with [INSERT TASK]. Here’s how [INSERT PRODUCT/SERVICE] turns [INSERT TASK] from failure to success.
28. The old way: doing [INSERT TASK] by [INSERT ACTION]. The new way? [INSERT PRODUCT/SERVICE].
29. Stop struggling. Start succeeding. This post will show you how. [INSERT LINK]
30. [INSERT TASK] + [YOUR PRODUCT] = results.
31. What makes [YOUR COMPANY] the best place to work? Ask [INSERT EMPLOYEE]: [INSERT TESTIMONIAL]
32. That Friday feeling. [INSERT PHOTO] [INSERT HASHTAGS]
33. Shout out to [INSERT FOLLOWER’S HANDLE] for this awesome pic! [INSERT PHOTO]
34. Love [INSERT PRODUCT/HOBBY/TREND/ETC]? Then you’ll love this. [INSERT PHOTO]
35. [INSERT CUSTOMER TESTIMONIAL] [INSERT CUSTOMER PHOTO]
36. Later, [INSERT PROBLEM]. [INSERT PHOTO]
37. Wish you were here? [INSERT PHOTO OF LOCATION]
38. Here’s one way to get the job done. [INSERT PHOTO]
39. We spotted [INSERT YOUR PRODUCT] in the wild! [INSERT PHOTO]
40. If you worked here, this could be you [INSERT OFFICE PHOTO]
41. What’s going on at [INSERT YOUR COMPANY] today?
42. Fill in the blank: “Today, I’m going to _____________”.
43. How you’ll feel when you [DO SOMETHING].
44. Are you [DOING SOMETHING] like you should be?
45. Here’s why you don’t need a [COMMONLY HELD BELIEF].
46. Want to [GET SOMETHING DESIRABLE]?
47. [#] reasons your [something a majority of your audience typically has] sucks (and how to make it the best)
48. Nothing is [INSERT COMMONLY HELD BELIEF].
49. The secret to [someone desirable] lies in [unexpected advice].
50. [Influencer] said, [INSERT QUOTE]. Here’s how to do it.
51. What if you could [get something desirable] while [getting something desirable]?
52. [DO SOMETHING] to [GET SOMETHING DESIRABLE].
53. Let’s be honest: No one has enough time to [DO SOMETHING]. Smart [INSERT AUDIENCE DESCRIPTION] do this.
54. Want to [EXPERIENCE SOMETHING DESIRABLE]? Here is the [way to get it].
55. Turns out [SOMETHING DESIRABLE] is actually [something humorous].
56. There’s bound to be a [SOMETHING DESIRABLE] for you.
57. Have you noticed anything different about [INSERT SOMETHING AUDIENCE COMMONLY DOES]?
58. Do [INSERT TASK] better with these [INSERT NUMBER] tips.
59. How can [AUDIENCE] do [TASK] better? The answer starts with [PRODUCT].
60. Say goodbye to [INSERT PROBLEM].
61. Could you [TASK] better with [PRODUCT]?
62. How does [COMPANY] do [TASK] with [INSERT THIRD PARTY PRODUCT]?
63. The old way: [INSERT OUTDATED TACTIC]. The better way: [INSERT NEW TACTIC].
64. Before, [INSERT PERSON] couldn’t do [INSERT TASK/ACHIEVEMENT]. Now, with [PRODUCT], [HE/SHE] can.
65. Here at [INSERT COMPANY], we’re doing [INSERT TASK] better with [INSERT PARTNER PRODUCT/COMPANY].
66. How did [COMPANY] grow [METRIC] by [INSERT PERCENTAGE]? The answer might surprise you.
67. No one thought [INSERT PERSON/CUSTOMER] could do [TASK]. With [INSERT PRODUCT], they proved their doubters wrong. 
68. Give your [TASK] some juice with [PRODUCT].
69. Struggling with [TASK]? Don’t get frustrated. Get [PRODUCT].
70. Stop making excuses. Tell yourself, “Today, I’m going to ____________”.
71. How many of these tips have you tried? [INSERT URL]
72. Your face when you register for [EVENT]. [INSERT PHOTO/GIF]
73. Our friends at [INSERT PARTNER COMPANY] just [INSERT ACHIEVEMENT]. 
74. What’s your favorite [INSERT TACTIC/PRODUCT]?
75. We struggled to [INSERT TASK]. Then [PRODUCT] changed everything.
76. The best [PRODUCT] for [TASK] isn’t what you think.
77. What happened when [COMPANY] ditched [TACTIC] for [TACTIC]?
78. When [TASK] goes wrong, the best [AUDIENCE] use [PRODUCT].
79. [TASK] used to be a pain. Then came [PRODUCT/SERVICE/FEATURE].
80. Don’t let [PROBLEM] get in your way. 
81. Looking for a better [PRODUCT]? Introducing the new [PRODUCT/FEATURE]. 
82. Where’s the best [LOCATION] for [TASK/INTEREST]?
83. You don’t need [ITEM/RESOURCE] to excel at [TASK].
84. Short on time? Get [PRODUCT].
85. Who needs [OBJECT/RESOURCE] when you have [PRODUCT]?
86. [PROBLEM] sucks. Make it un-suck with [PRODUCT].
87. How does [COMPANY]’s team do [TASK]? We’re glad you asked.
88. We’ve got the inside scoop on [BREAKING NEWS].
89. Test your knowledge: which [PRODUCT] does [TASK] best?
90. [TASK] is tough. Then came [PRODUCT]. Now, it’s [ADJECTIVE].

CTA: 
Manage all your social media marketing with CoSchedule. Try it free for 14 days.

BUTTON: Start Trial

LINK: https://coschedule.com/signup
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