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The Rule of Three
Good things come in threes and so do brand descriptors. In this section think of three different adjectives to describe your company. They could come from your tagline, your mission statement, your core values, anywhere! 

1. ______________ & _________________ & _________________
2. ______________ & _________________ & _________________
3. ______________ & _________________ & _________________
4. ______________ & _________________ & _________________
5. ______________ & _________________ & _________________
6. ______________ & _________________ & _________________
7. ______________ & _________________ & _________________
8. ______________ & _________________ & _________________
9. ______________ & _________________ & _________________
10. ______________ & _________________ & _________________


Developing The Voice
One of the most important aspects of creating your social media voice is realizing what you want sound like to your fan base.

For this brainstorming worksheet, list out 10 attributes that your company is known for and pair them with things you don’t want your brand to be known for.

For example:
CoSchedule is knowledgeable but not arrogant

1. [insert company name] is ___________ but not ______________
2. [insert company name] is ___________ but not ______________
3. [insert company name] is ___________ but not ______________
4. [insert company name] is ___________ but not ______________
5. [insert company name] is ___________ but not ______________
6. [insert company name] is ___________ but not ______________
7. [insert company name] is ___________ but not ______________
8. [insert company name] is ___________ but not ______________
9. [insert company name] is ___________ but not ______________
10. [insert company name] is ___________ but not ______________


Creating The Tone
How do you sound to your social audience? Are you usually witty, professional or sarcastic when you’re writing and interacting with your audience? Use this space to define what that looks like. 

[bookmark: _GoBack][insert company name here] is always _________ & __(optional)__. We want to create an environment where ________ and _________ are encouraged. We will always make sure that our posts are _______ and _______ but never ____________ or ________.  Our accounts will occasionally post about _________ but rarely post about _________. Anyone responding via a [insert company name] account will always be _______ and respond in an _____ voice. 

Example:
Breonna’s Smoothie Bar is always informative and helpful. We want to create an environment where conversation and experimentation is encouraged. We will always make sure that our posts are conversational and open-ended but never stiff or boring. Our accounts will occasionally post smoothie related jokes and local events but rarely post about crime or politically charged topics. Anyone responding to a customer via a Breonna’s Smoothie Bar account will always be clear, kind and respond in an active tone.

Creating Your Brand’s Voice Definition

[Insert Company Name here] social media voice is _________, ____________ & ____________.
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